The question that we often ask ourselves is simple: what does it take for my
work to be seen and how can | join the ranks of the award winners?

Parsons School of Design was the place to be on April 27 as some of the top
creatives in the industry revealed the mindset and the process that goes into
selecting prime time ads. Also joining us for the evening of the discussion

were some of the top tier photographers that shoot the award-winning ads.

We found out how these Creative Directors find photographers and what
makes an award-winning ad. Were you too shy to speak up? We asked all
those questions for you and more. Louisa Curtis, a well-respected creative
consultant in NYC and a representative of ADBASE moderated this event.
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APA NY Presents: “AD-VANTAGE: Getting Your Work Noticed”

Panelists for APA NY, April 2006:

Louisa Curtis — Creative Consultant/Moderator

Alexander Duckworth - President & Creative Director at Point One Percent
Chris Bradley - Creative Director ot Margeotes, Fertitta & Powell

Beth Zogoria - Creative Director at WestPoint Home, Inc.

Keisha Lewis - Graphic Designer at L'Ored USA Soft Sheen/Carson Prod-
ucts

Mark Fina — Creative Director at Ericsson Fina

Chris Buck - Photographer

Howard Schatz - Photogropher

Sponsors for APA NY 2006:
ADBASE, liveBooks & Parsons New School

Panelists for PPE, October 2006:

Louisa Curtis — Creative Consultant/Moderator

Alexander Duckworth - President & Creative Director at Point One Percent
John Doyle — Executive Creative Director at McConn-Erickson

Paul Safsel — Group Art Director at Grey Worldwide

Nicole Parker — Graphic Designer/Art Director ot L'Oreal

Howard Schatz - Photogropher

Sponsors for PPE 2006:
ADBASE, lveBooks & The Black Book



