Miami Ad School Two Night Event
Night One: “Interactive Marketing Panel”

Whether we like it or not, photography is a business,
and even the most creative, right-brained
photographers must use their left brains to run their
businesses and market themselves in the most
productive manner possible. To that end, we
assembled a wonderful panel that covers a wide
range of experience and information on this topic.

With the digital age and the Internet, there is always
something new to learn.

Marketing with the Internet

Demystifying using the Internet for
Self-Promotion

Presented by Louisa Curtis
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Miami Ad School Two Night Event

Night One: “Interactive Marketing Panel”

Some of the questions asked by the moderator:

What are the most dramatic changes in the business
climate?

Why is marketing and brand identity so important?

What are the advantages of different forms of marketing?
Are certain types of marketing better for different types of
clients?

How important is it to have a web site?

Do | still need a physical portfolio?

How important are the awards and competitions?

How many hits does it take on average to elicit a response?

Presenters & Panelists:

Louisa Curtis — Creative Consultant/Presenter

Christopher Beauchamp — Midwest Sales for Digital Railroad
Lou Lesko — Photographer/Owner of Blink Bid

Corey Miller — Photogropher/Sales Executive for liveBooks

This two day event was sponsored by:
ASMP South Florida, APA Atlanta, iveBooks, Digital Railroad, Blinkbid,
Agency Access



Ready, Set, Go:

Among the topics discussed were:

The Importance of Copyright

KISS & Manners ), Chatterbox —

A Business Plan for Photographers
*  The Creative and Business Mind ? . grap
*  Marketing Basics
*  Marketing Venues
*  Websit ' by
. CY; S Louisa Curtis & Margo Pinkerton
*  The Art of Negotiation



